
I am a Sydney based Graphic Designer with a strong interest in the print, 
branding and UI/UX design industries. Currently I am working 
as an Freelance Graphic Designer, facilitating a range of clients needs 
both in Sydney and around the world. This has allowed me to work  
on a range of projects for brands such as Deus Ex Machina and 
Western Bulldogs along with branding projects for a range of small 
to medium businesses.

Outside of working as a freelance designer, I also create a range of collateral 
under my banner. These include a range of patches that I have designed and 
had manufactured. I also work for The Design Kids, curating monthly meet-
ups and writing bi-weekly emails on the Sydney Design Community.

Aside from design, I am an amateur producer with skills in both Pro Tools 
and Ableton Live. Both of these programs are examples of what can be done 
with interest and dedication as I have no formal training in either of these 
programs. I am also a lover of live music and try to emulate my favourite 
footballers weekly with my futsal team on the courts of Marrickville.

EducationEducation
2014-2015

- Enmore Design Centre:   
Diploma of Design 
(Graphic Design)

2013-2014 
- Enmore Design Centre: 

Certificate IV Design 
(Graphic Design)

Software SkillsSoftware Skills
Adobe InDesign
Adobe Illustrator
Adobe Photoshop
Adobe After Effects (Beginner)
Adobe XD

Microsoft Office Suite
Ableton Live

WorkWork
Freelance Graphic Designer 2015-Forever 

Upon completion of my studies I went and established myself as a 
Freelance Graphic Designer, available for a range of different jobs and clients. 
This allowed me to challenge myself in new ways and experience a range 
of new situations that have forced me to grow and develop my skills and 
practices. I have had the pleasure of working for and with a range of different 
clients. These have included brands such as Western Bulldogs, TED X Sydney, 
Deus Ex Machina and a host of small businesses across Sydney and the 
world. This has forced me to think quickly and manage my time effectively, 
especially when some of these clients were while I was working full time in 
other and picking up freelance work was outside of my daytime hours.

The experiences I have gained here have allowed me to stretch my skill set 
beyond the requirements of my day to day work. These include:

- EDM’s
- Printed Invitations
- Branding and Collateral
- Website and App Design
- PDF Creation
- Marketing and Advertising 
Collateral

- Social Media Content Creation
- Website Implementation
- Mailchimp 
- Catalogue Design
- Copy-writing

January 2016-Present  
The Design Kids (Sydney Host)

In January of 2016 I started hosting meet-ups for the Sydney design 
community. The Design Kids aims to bridge the gap between student life and 
the industry itself. This is something I am passionate about. My role here is to 
curate a bi-weekly email detailing the goings on in the creative community of 
Sydney and Australia, as well as populating a design calendar on The Design 
Kids website. I also organise monthly meet-ups to help foster a thriving 
community. These have ranged from casual drinks to studio visits and talks. I 
have had the privilege of working with a range of different people in on these 
events. People such as Christopher Doyle, Andy Hoyne, Adobe, Vivid Sydney, 
Destination NSW, RE, Something Creative Co and so many others. 
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August 2016-October 2017 (Maternity Leave Cover) 
Williams-Sonoma (Digital Designer)

Williams-Sonoma is an American home-wares company with multiple 
stores across Australia. The company is divided amongst four brands (Pottery 
Barn, Pottery Barn Kids, west elm and Williams Sonoma) all of which have 
very different and distinct marketing styles and voices. As one of two digital 
designers in Australia, it is my role to design digital assets specific to the needs 
of the four separate brands. These ranged from designing EDM’s and Website 
updates, through to content Social Media campaigns and a wide range of 
digital marketing collateral. Working closely with the marketing team, we 
are also required to design a range of material for a wide array of different 
needs. These include print booklets for in store events, promotional material 
for events which we are sponsoring, magazine inserts, invitations and various 
other needs.

Depending on the project, I reported in to a range of different people, from 
E-Commerce managers, our PR & Marketing Manager and Creative Directors 
across each of the four brands. This role allowed myself to expand my skill set 
in a variety of ways.

- Digital and Print Design - Working alongside the various e-commerce 
managers, my role is to design EDM’s to communicate messages to our 
email database. These would change depending on the time of year and the 
promotions that were to be conveyed. This then carries over to the look and 
feel of the website to ensure a seamless and cohesive communication. As 
a general rule, most weeks we produce up to 6 EDM’s per brand alongside 
a website flip meaning that communication and a cohesive work pattern 
were essential. Occasionally I am required to assist in the creation of various 
print projects. These vary between spreads for magazines and shopping 
centre advertisements to individual, custom pieces used for our in separate 
promotional events. These projects were generally of a looser nature and 
allowed myself and my fellow designer to follow jobs from concept through to 
completion. 

- Project Management - With a high volume of jobs to be completed, 
effective project management is the key to success. Having an open dialogue 
between the various members of both the creative team and that of the 
people who are relying on the final product in an efficient time-frame is 
paramount. To achieve this we use online project management tools such as 
Basecamp and Asana to ensure that all members of each team are kept in the 
loop on all changes and additions. This allowed us to break down the steps in 
each project into manageable bites to achieve multiple deadlines.

- Developing Clear Communication - Dealing with an international 
company with colleagues spread around various parts of the world, 
developing clear and effective methods of communication has been 
paramount to success. Ensuring that we are open to feedback and creating an 
atmosphere where people are comfortable in expressing, not only feedback 
to work created, but also their personality, I feel is a direct correlation to a 
successful team. In my time, I have learned how to successfully express my 
voice and opinions both in a digital and a face to face capacity.

- Defining International Work Flow - Upon the start of my role at 
Williams-Sonoma, myself and my fellow designer were entrusted with 
creating guidelines and processes to help as the company continues to grow 
across the world. This is a continuing project and we are in constant contact 
with the V.P. of Global E-Commerce at Williams-Sonoma on improving the 
work flow and processes involved in the creation of creative content. This has 
then been implemented in various new markets as the business requires.

September-November 2015 
Dream & Do (Creative Intern)

Dream & Do is the brainchild of designer Tara Shelton. It is a design agency 
specialising in start ups, business visionaries and those who dare to dream. 
Since they began, Dream & Do has worked with a wide array of clients in 
varying industries. These clients include: Naked Ambition, Ms Peacock Fine 
Chocolates, Happy Way, eQurious and Lunch Lady Lou. The clients vary and 
so does the work. One thing remains. They all dreamed a dream that became 
a reality.

The tasks that I worked on here allowed me to lay a fantastic base to my 
career and inspired me to think in a multitude of different ways. Dream & Do 
required me to work on brand identity projects, social media content creation, 
website design and concept development.

Tara Shelton
Creative Director
Owner Dream & Do
0415063822
tara@dreamanddo.com.au

Lexi Kentmann
Director of PR & Marketing
Williams-Sonoma
0412200944 
akentmann@wsgc.com

References

Beau Penton/
CV

/beau.penton

/beau__not

/beaupenton

beau@beau-not.com
beau-not.com
0424157083



Beau Penton/
Portfolio

beau@beau-not.com
beau-not.com
0424157083



Tenner Magazine
Publication Design



Paramount Tattoo Removal
Branding



Carly Rose Weddings & Events
Branding



Blokes Online
Branding



Williams-Sonoma Inc
Marketing Collateral Design



Deus ex Machina
Marketing Collateral Design



Deus ex Machina
Marketing Collateral Design


